
Q1 - JANUARY TO MARCH

JANUARY
Annual review of the previous year (all
target groups)

FEBRUARY
Interim review (businesses)

MARCH
Spring outlook and sustainability projects
(local community)

Q2 - APRIL TO JUNE

APRIL
Planning activities (businesses)

MAY
Preview of the summer programme (all
target groups)

JUNE
Sustainability report (local community)

Q3 - JULY TO SEPTEMBER

JULY
Summer holiday update (all target groups)

AUGUST
Mid-season summer review (businesses)

SEPTEMBER
Autumn preview (all target groups)

Q4 - OCTOBER TO DECEMBER

OCTOBER
Planning activities (businesses)

NOVEMBER
Winter preview (all target groups)

DECEMBER
Year-end communication (all target
groups)

C O M M U N I C A T I O N  P L A NC O M M U N I C A T I O N  P L A N
Tourist Association Partschins with Rabland and Tell

“Lebensraum Partschins”

Local Community:
The residents of Partschins, Rabland and Töll actively shape the living
environment and contribute to the development of the destination.
They are an important part of community life.

Visitors/Guests:
Guests experience the destination directly and contribute through their
behaviour and decisions to a respectful coexistence and a positive
holiday experience. 

Businesses/Partners/Members:
Companies, associations and partners help shape the tourism
development and make an important contribution to the quality of life
and visitor experience in the region.

Our Target Group: Communication Channels:

Website

Social Media 
(Instagram,
Facebook,

Tiktok,
Threads...)

Information
Events

Direct
Mailings

Newsletter
(digital) 

Local Media

Whatsapp
Channel

“Drhoam in
Partschins”



Regular Communication:

Weekly:
Social media updates on current developments
Website updates
Digital newsletter for business

Monthly:
Press releases to local media
Internal exchange within the sustainability team

Quarterly:
Public information events
Status reports for stakeholders

Annually:
Sustainability report
Tourism commission of the municipal adminstration
Performance review within the “Lebensraum Partschins”-Group

Regular and targeted communication ensures that important information,
developments and measures are communicated transparently.

The different communication channels and time intervals enable continuous dialogue
with the local community, guests, businesses and other partners.

This allows current topics to be communicated promptly, supports joint
developments and strengthens awareness for the future of the destination
Partschins, Rabland and Töll.

Media Coverage Analysis
Media coverage is continuously documented and evaluated annually. This includes
articles in print, online, radio, television and social media, as well as cooperations and
campaigns. This enables the destination’s reach and visibility to be regularly
monitored.

Feedback Analysis
Feedback from guests, businesses and partners/members provides valuable insights
into the perception of offers and measures. The results are regularly evaluated and
incorporated into future developments.

Event Participation Figures
Participation figures for events are recorded and evaluated annually in the annual
report. They are presented during the annual general meeting to all members and
serve as important indicators of demand and interest in the event programme. Events
are reviewed and adjusted annually according to developments and trends.

Newsletter Performance
The opening and click rates of the business newsletter are analysed regularly. Average
opening rates of around 55–60% and click rates between 20–30% demonstrate the
strong interest of member businesses in the information provided.
The newsletter communicates current information such as trail closures, news from
Partschins, regional events, mobility topics, further training opportunities and
courses on various topics. It serves as an important communication tool and ensures
regular information exchange with our members.

Social Media Engagement
Reach, interactions, comments, likes, shares and saved posts are monitored
continuously (every 2–4 months) and evaluated. These figures provide insights into
the resonance of the content, the interests of the different target groups and the
visibility of the destination.
Posts about nature, events, traditions and regional specialities in particular provide
valuable insights for future communication activities.

Monitoring & Evaluation:



Objectives:

Riase awareness of climate risks and opportunities in tourism
Provide transparent information about ongoing and planned measures
Strengthen participation and acceptance among businesses, guests and the local community
Position Partschins as a responsible tourism destination

Short term (0-12 months):



Medium term (0-12 months):

Long term (from 3 years onwards):



Media Relations 2025: pages 14 & 15 of the Annual Report 2025



Event Participation Figures 2025: 
Page 11 of the 2025 Annual Report

Events 2025:

The weekly events programme and the seasonal highlights are available
online at www.partschins.com.

All events can be booked online. This not only makes it easier for guests
to register in advance from outside the region, but also increases the
visibility of our event programme among both visitores and local
residents.



Newsletter Opening Rate: January - June 2026
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